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Joann started her cupcake business as a hobby. She would bake delicious desserts for family and 
friends free of charge until one day her family suggested she try selling her products. She took 
on the challenge, and created a small business that supplemented her day job. However, as her 
business expanded she was unable to meet the growing demand for larger orders, often cooking 
overnight to complete orders. That’s when a friend introduced her to Grameen America. 

Joann joined Grameen America in 2016 with a microloan of $1,500. She used the money to 
invest in more baking pans, which allowed her to produce more cupcakes. Better equipped to 
bake in large quantities, Joann used her second loan of $2,000 to invest in marketing materials 
to reach a broader audience in the community. With more equipment and successful marketing 
initiatives, Joann was able to sell her cakes and cupcakes at a large food festival in Harlem.

Through Grameen America’s group lending model, Joann has become a part of a community of 
strong, supportive women entrepreneurs, which she says is one of the greatest gifts the program 
has given her. The weekly center meetings are a chance for her group to exchange business 
ideas, and everyone is full of creative advice and suggestions. Specifically, she has learned about 
different marketing tools from the women in her group, such as social media apps that create 
short videos she can put on display at various food festivals to promote her business.

Joann plans to open a savings account with Citi through Grameen America’s savings program, 
and looks forward to the future of her business. She is deeply grateful for the opportunity 
Grameen has provided her, and wakes up each morning excited to see where her business will 
take her. Joann says, “Grameen America has made me change my way of thinking. Each week I 
leave my center meetings wanting to do better, wanting my business to thrive. I know if I need 
help I can go to these women and they will give me encouragement.”
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Grameen America continues its mission to fight poverty in the United States through 
the empowerment of low-income women entrepreneurs. Our program provides 
members with microloans, asset- and credit-building services, financial education, and 
peer network support. Grameen America has made significant progress in expanding 
financial inclusion for women in the nation, serving 92,289 women and investing more 
than $704,078,000 in their businesses to date. We are proud to have achieved the 
milestone of reaching over 90,000 women in the United States during the second 
quarter.  Additionally, four more branches – Omaha, The Bronx, Oakland and Charlotte 
– have reached branch sustainability, bringing Grameen America to a total of seven self-
sufficient branches. With Mambu, our new MIS system, continuing to reduce 
transaction time and paper use, we are more efficient and better equipped than ever to 
support our rapid growth and provide more women entrepreneurs living in poverty 
with the opportunity to escape financial marginalization. 
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Grameen America will celebrate its 10th anniversary in January 2018. To usher in our second decade, we are proud 
to unveil our new logo. Just like Grameen America, this logo balances tradition with innovation. This new design 
maintains the key element of our previous logo, the house, which is widely recognized for its connection to the 
original Grameen Bank. To reflect our vision of scalable growth, we have layered upward moving arrows onto the 
traditional house. We thank you for your support in our first decade and look forward to our partnership growing 
over the next ten years. 
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